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Survey Results & Economic Impact Report
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Methodology

* This study surveyed attendees of the 2018 CIAA Basketball
Tournament held in Charlotte, NC February 27 to March 3,
2018.

 “Attendees” include individuals who attended basketball
games, Official CIAA Events and non-official events that
occurred February 27 to March 3, 2018.

* The survey link was distributed via email and social media
through CIAA and member schools.

* This study had 619 completed responses.

+ Out-of-town spending by visitors and organizations was
classified into NAICS industry codes.

* IMPLAN’s input-output methodology was used to calculate
indirect and induced spending, and total economic impact
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2018 Tournament Experience

1 in 3 attendees have been to every
CIAA Tournament in Charlotte
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Source: 2018 CIAA Tournament: All Fans, N=619
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Basketball & socializing rank as top 2

tournament elements as most important

% Top 2 Boxes

Basketball Games

In-Arena Entertainment 76

Official CIAA Events 9

Fan Fest 72

Super Saturday 1.7

I T

Community Programs 7

General Socializing 92.5

Source: 2018 CIAA Tournament: All Fans, N=669

Nearly 3 in 4 attendees are satisfied with

the overall 2018 tournament experience

Extremely Satisfied

Somewhat Satisfied 35.3

Average Experience = 3.87

Neither 5
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Dissatisfied 11.2

Extremely Dissatisfied 6.7
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Source: 2018 CIAA Tournament: All Fans, N=673
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Experience leads to likely return trips and

recommendations to friends & relatives
I o oo 2 Boxes

Visit for future CIAA Tournament

Recommend for future CIAA Tournament 82.6

Visit for future leisure trip

Recommend visiting for future leisure trip
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Source: 2018 CIAA Tournament: All Fans, N=673

Marketing &

Communications




More than 2 in 3 attendees are

CIAA Alumni

School Affiliation
Bowie State ]
Chowan [Jos

Elizabeth City State

H

Fayetteville State
Johnson C. Smith
Lincoln

Livingstone

St. Augustine's
Shaw

Virginia State
Virginia Union
Winston-Salem State

Other

Source: 2018 CIAA Tournament: All Fans, N=673

CIAA Alumni

Member schools are conduit to fan base
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Source: 2018 CIAA Tournament: All Fans, N=673
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Ticket sales match communication

channels
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CIAA Conference Office  CIAA Member School Online (TicketMaster) Bojangles' or Spectrum Other
Box Office

Source: 2018 CIAA Tournament: All Fans, N=673

Visitor Attributes
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More than 3 in 4 attendees traveled to

Charlotte for the weekend

Arrivals & Departures

Sun. 2/25 -

Mon. 2/26 Percentage of Visitors
Tues. 2/27
Wed. 2/28

T~

Fri. 3/2 %

Sat. 3/3 E

Sun. 3/4

Mon. 3/5
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Source: 2018 CIAA Tournament: All Fans, N=673

39% of attendees live in North Carolina

Top Markets for CIAA Attendees

Charlotte 30.1% ;:"”
Raleigh-Durham 13.5% '
Washington, D.C. 11.8% .
Richmond 8.0% 9?_,’“ j ;.
Greenboro-High Point-Winston- 7.8% > -
Salem :
Norfolk 4.7%

Atlanta 3.6%

Baltimore 3.1%

Greenville, NC 2.7%

New York 2.4%

Source: 2018 CIAA Tournament: All Fans, N=673



7/23/2018

Most visitors stay overnight, and in hotel

accommodations

Accommodations Type

Friends/Relatives (unpaid) l

Camp/RV |1.0

Paid Private Residence (Airbnb) |1,5

Other

2.2
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Source: 2018 CIAA Tournament: Non-Charlotte Residents, N=466

Economic Impact




Significant hotel demand growth over

2017, largely in new Uptown supply
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Rate premiums on Uptown hotels
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Peak hotel rates have come down for

consecutive years

275
270
$268.82
265
260
255
$255.09
250 $252.04
245 $247.24
240 $241.76
235
230
225
2014 2015 2016 2017 2018
Source: STR

Visitors spent $28.8 million

$28.8
million

H & Yol b %

Source: CRVA Research

10



$9.7 million is generated to support CIAA
demand
H] o N
H & lol o

$9.7
million

Employment supported by CIAA invests
another $12 million into local economy

$12.0
million

7/23/2018
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Economic Impact in Summary

$50.5 million Economic Impact

$28.8 million Direct Spending

$2.0 million Local Taxes

436 Jobs Supported

City of Charlotte-CRVA Support
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More than $1.5 million in Annual
Student Scholarships

Source: CRVA

Additional Event Support

Office relocation subsidy - $171,168 to date
Diversity Consultant - $80,000
Event Services - $88,000

Welcome Banners

Bojangles’ Cosliseum Shuttle

Staff & VIP Meals

VIP Transportation

Parking Expenses

Hotel Welcome Package

Curb Control

Volunteer Coordination
Spectrum Arena Fees - $410,000

Free Rent at the Charlotte Convention Center

Source: CRVA
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$2 million in Total Annual CIAA Support
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Source: CRVA
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